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The Outcomes
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Rep Data’s collaborative approach allows Mantis Research  
to tap into quality data—and tell better brand stories

Background
Mantis Research helps marketers create, publish  
and amplify original research in order to boost  
awareness and build an audience. The data Mantis  
produces gives marketers the clout they need to  
accomplish goals such as: garnering media and  
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requests. Mantis provides its clients with content 
that tells a story—backed by credible data that can 
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The Mantis team obtains this credible data through 
highly targeted survey-based research that will  
directly support each client’s business needs. This 
means tapping into a respondent audience that has 
the right experience to answer the right questions. 
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The Details
Mantis Research worked with Rep Data to:

• Access appropriate respondents from hard-to-mine  
audiences—resulting in less data to scrub at the  
project’s conclusion

• Ensure respondent quality at each stage by employing 
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balanced with a positive respondent experience

• Launch the study at the appropriate time for optimal 
participation, saving time on the project overall

• Tap into highly responsive expert advice and service, 
grounded Rep Data’s consultative, collaborative  
approach to every step of the process

Need to get the right data to tell  
the right stories? Let us help:

REP DATA CASE STUDY

“Rep Data understands the whole marketplace with knowledge surrounding all the different 

panels that are available, and they could source from different partners to get us what we 

needed. Their collaboration on each step of the data collection process helped us create a 

positive respondent experience, and higher quality outcomes.”  

Michele Linn, Co-Founder and Head of Strategy, Mantis Research


